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ABSTRACT 

 

At present when social, moral, cultural and spiritual values are disintegrating, when religion is 

loosing its hold, power and knowledge are being misused, and indiscipline, corruption, violence 

are fast spreading, it is essential that education should be value oriented. Only value oriented 

education can promote individual and social welfare, love peace and understanding.  

Values are valuable for every human being. It helps in making our soul perfect and is essential for 

the wholesome development of all children. Value oriented education is needed for the betterment 

of humanity, because it helps in inculcating moral, social and spiritual values. Now a day’s 

education system is totally changed and moving towards westernization which generally affects 

adolescents.  

The repeated exposure to real-life and to entertainment violence may alter cognitive, affective, 

and behavioral processes, possibly leading to desensitization of adolescents. The goal of the 

present study is to determine if there are relationships between real-life and movies & media 

affect exposure and desensitization as reflected in related characteristics 
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Introduction     

Value Orientation affected by Movies among adolescents 

 

Adolescent psychology is associated with notable changes in mood sometimes known as mood 

swings. Cognitive, emotional and attitudinal changes which are characteristic of adolescence, often 

take place during this period, and this can be a cause of conflict on one hand and positive personality 

development on the other. 

 

Because the adolescents are experiencing various strong cognitive and physical changes, for the first 

time in their lives they may start to view their friends, their peer group, as more important and 

influential than their parents/guardians. Because of peer pressure, they may sometimes indulge in 

activities not deemed socially acceptable, although this may be more of a social phenomenon than a 

psychological one. This overlap is addressed within the study of psycho-sociology. 

 

The home is an important aspect of adolescent psychology: home environment and family have a 

substantial impact on the developing minds of teenagers, and these developments may reach a 

climax during adolescence. For example, abusive parents may lead a child to "poke fun" at other 

classmates when he/she is seven years old or so, but during adolescence, it may become 

progressively worse, for example, the child may now be using drugs or becoming intolerably violent 

among other classmates. If the concepts and theory behind right or wrong were not established early 

on in a child's life, the lack of this knowledge may impair a teenager's ability to make beneficial 

decisions as well as allowing his/her impulses to control his/her decisions. 

 

 

STATEMENT OF THE PROBLEM 

         

   “A COMPARATIVE STUDY OF VALUE ORIENTATION AFFECTED BY MOVIES  

                         AMONG ADOLESCENTS OF RURAL AND URBAN AREA” 

 

 

http://en.wikipedia.org/wiki/Mood_swing
http://en.wikipedia.org/wiki/Mood_swing
http://en.wikipedia.org/wiki/Mood_swing
http://en.wikipedia.org/wiki/Cognitive
http://en.wikipedia.org/wiki/Emotional
http://en.wikipedia.org/wiki/Conflict
http://en.wiktionary.org/wiki/personality
http://en.wikipedia.org/wiki/Peer_group
http://en.wikipedia.org/wiki/Peer_pressure
http://en.wikipedia.org/wiki/Adolescent_psychosocial_development
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DEFINING THE TERMS 

 

VALUE  

 

Value is the characteristic of a thing or activity which helps in conservation of our life. Values are 

socially approved drives and goals that are internalized through the process of learning socialization 

process. 

 

 

ADOLESCENT 

 

Adolescence period is the most crucial phase of human life in which adolescents suffer from conflicts, 

anxieties and worries. They experience difficulties in making physical, mental, emotional, social and 

other adjustments.  

 

 

ORIENTATION 

 

Orientation means introduction to the subject in social adjustment. 

 

 

VALUE ORIENTATION 

 

Value oriented education is needed for the betterment of humanity. It helps in inculcating spiritual, 

moral and emotional values among the students.  

 

 

OBJECTIVES OF THE STUDY 

 

1. To study the difference of value orientation affected by movies among boys of rural and urban 

areas. 

 



4 
 

www.ssijmar.in 

2. To study the difference of value orientation affected by movies among girls of rural and urban 

areas. 

 

3. To study the difference of value orientation affected by movies among boys and girls of urban 

area. 

 

4. To study the difference of value orientation affected by movies among boys and girls of rural 

area. 

 

5. To study the difference of value orientation affected by movies among boys and girls of urban 

and rural areas. 

 

SIGNIFICANCE OF THE STUDY 

 

Values are valuable for every human being. It helps in making our soul perfect and is essential for the 

wholesome development of all children. In India, where the family has strong influence on 

adolescents inculcates moral, spiritual and emotional values but adolescents are generally influenced 

by movies that leads to erosion of values, values in public life seem to be on cross roads. There is 

erosion of social, moral, cultural, economic and political values at all levels. The erosion of values has 

lead to the spread corruption, violence, destruction, frustration and crisis of character. 

 

It is value oriented education which would impel men to utilize atomic energy for the betterment of 

humanity rather than destruction. It is the task of education to develop, preach and practice social, 

moral and spiritual values, as these values are the greatest unifying force in life 

 

In such situation education should be value oriented because it is better for the humanity to inculcate 

moral, social and spiritual values among the adolescents. Our curriculum should be revised and 

introduce sex education and task of responsibilities. 
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HYPOTHESIS OF THE STUDY 

 

1. There is no significant difference between the value orientation affected by movies among 

boys of urban and boys or rural area. 

 

2. There is no significant difference between the value orientation affected by movies among girls 

of urban and girls of rural area. 

 

3. There is no significant difference between the value orientation affected by movies among 

boys and girls of urban area. 

 

4. There is no significant difference between the value orientation affected by movies among 

boys and girls of rural area. 

 

5. There is no significant difference between the value orientation affected by movies among 

boys and girls of rural and urban area. 

 

DESIGNING OF THE STUDY 

Methodology of the study 

 

Survey method will be used to get the right information from the adolescents of rural and urban area. 

 

Sampling technique - Along survey method convenient sampling technique will be used. 

 

Sample - The present study will be conducted on a sample of eighty adolescents of rural and urban 

area. SAMPLE (80) 

 

 

URBAN      RURAL 

 

 

BOYS   GIRLS   BOYS   GIRLS 
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Tools – For the purpose of collecting data value orientation affected by movies measure 

Hindi/English test by Shri Mahalakshmi Ojha & Shri R.K. Ojha. These tests contains 34 items. 

 

Collection of data – After selecting the sampling properly the test will be administered on the 

students under the standard instruction in the manual. 

 

ANALYSIS AND INTERPRETATION OF DATA 

 

 

 

 

Table 4.1 

 

Comparison of Value Orientation among boys of urban and rural areas 

 

SN. Sample Mean Standard 

deviation 

Standard 

error 

t value Level of 

significance 

1. 
Boys of urban 

area (N=20) 
176.2 7.04 

1.95 1.48 
Not 

significant 
2. 

Boys of rural 

area (N=20) 
179.2 5.23 

 

The mean of boys of urban and rural areas are 176.2 and 179.2 respectively which can be classified 

as high impact of value orientation among the boys of urban areas and rural area. As suggested by 

interpretation taken from the manual. The above table reveals that there is no significant difference in 

value orientation among boys of urban and rural areas. The ‘t’ value is 1.48 which is not significant at 

0.05 and 0.01 level of significance. The null hypothesis is accepted. It may be interpreted that there is 

no significant difference in value orientation among boys of urban and rural areas. 
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Table 4.2 

 

Comparison of Value Orientation among girls of urban and rural areas 

 

SN. Sample Mean Standard 

deviation 

Standard 

error 

t value Level of 

significance 

1. 
Girls of urban 

area (N=20) 
178.6 8.19 

2.43 1.85 
Not 

Significant 
2. 

Girls of rural 

area (N=20) 
174.1 7.20 

 

Interpretation 

The mean of girls of urban and rural area are 178.6 and 174.1 respectively which can be classified as 

higher of value orientation among the girls of urban area and rural area as suggested by the 

interpretation taken from manual. It reveals that there is not significant difference of value orientation 

among girls of urban and rural area. The ‘t’ value is 1.85 which is not significant at 0.05 and 0.01 level 

of significance. The Null hypothesis is accepted. It may be interpreted that there is not significant 

difference in value orientation among girls of urban and rural area. The mean value of value 

orientation of girls of urban area is 178.6 which is greater than the girls of rural area mean which is 

174.1. So it is concluded that girls of urban area have a high impact of value orientation affected by 

movies than the girls of rural areas. 
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Table 4.3 

 

Comparison of Value Orientation among boys and girls of urban area 

 

SN. Sample Mean Standard 

deviation 

Standard 

error 

t value Level of 

significance 

1. 
Boys of urban 

area (N=20) 
178.6 8.19 

2.41 0.99 
Not 

significant 
2. 

Girls of urban 

area (N=20) 
176.2 7.00 

 

Interpretation 

 

The mean of boys and girls of urban area are 178.6 and 176.2 respectively which can be classified as 

high average of value orientation as suggested by interpretation taken from the manual. The above 

table reveals that the significance of difference in value orientation among boys and girls of urban 

areas. The ‘t’ value is 0.99 which is not significant 0.05 and 0.01 level of significance. The null 

hypothesis is accepted. It may be interpreted that there is no significant difference in value orientation 

among boys and girls. 
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Table 4.4 

 

Comparison of Value Orientation among boys and girls of rural area 

 

SN. Sample Mean Standard 

deviation 

Standard 

error 

t value Level of 

significance 

1. 
Boys of rural 

area (N=20 
174.1 7.20 

1.989 2.51 

 Significant 

at 0.01 and 

not 

significant at 

0.05 

2. 
Girls of rural 

area (N=20) 
179.1 5.23 

 

 

Interpretation 

 

The means of boys and girls of rural area are 174.1 and 179.1 respectively which can be classified as 

average of value orientation as suggested by interpretation taken from the manual. The above table 

reveals the significance of difference value orientation among boys and girls of rural area. The ‘t’ 

value is 2.51 which is  significant at 0.01 and not significant at 0.05 level of significance. The null 

hypothesis is rejected, it may be interpreted that there is significant difference in value orientation 

affected by movies of adolescents in rural area. 
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Table 4.5 

 

Comparison of Value Orientation among boys & girls of urban and rural area 

 

SN. Sample Mean Standard 

deviation 

Standard 

error 

t value Level of 

significance 

1. 

Boys & girls of 

urban  area 

(N=40) 

177.4 8.87 

2.20 0.55 
Not 

Significant 

2. 

Boys & girls of 

rural area 

(N=40) 

176.2 10.70 

 

 

Interpretation 

 

The mean of boys & girls of urban and rural area 177.4 and 176.2 respectively which can be 

classified as high impact of value orientation among the boys & girls of urban area and average 

impact of value orientation among the boys & girls of rural area as suggested by interpretation taken 

from the manual. The above table reveals that there is not significant difference in value orientation 

among the boys & girls of urban and rural area. The ‘t’ value is 0.545 which is not significant at 0.05 

and 0.01 level at significant. The null hypothesis is accepted. It may be interpreted that there is not 

significant difference in value orientation of boys and girls of urban and rural area. 
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FINDINGS, CONCLUSIONS AND SUGGESTION FOR FURTHER STUDIES 

 

 

Keeping in view the objective of the present studies a series of findings have been obtained. 

 

1. There is not significant difference between the value orientation affected by movies among 

boys of urban and rural areas. 

 

2. There is no significant difference between value orientation affected by movies of boys and 

girls of urban area. 

 

3. There is no significant difference between the value orientation affected by movies of boys and 

girls of rural area. 

 

4. There is a significant difference between the value orientation affected by movies of boys and 

girls of urban and rural areas. Boys and girls of urban area have high impact of value 

orientation affected by movies than boys & girls of rural area. 

 

5. There is not significant difference between boys and girls of urban and rural area.  
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CONCLUSION 

 

1. There is no significance difference between value orientation of boys and girls of urban area. 

 

2. Boys and girls of rural area show average value orientation affected by movies. 

 

3. Boys and girls of urban area have high impact of value orientation affected by movies. 

 

4. Girls show high value orientation affected by movies than boys. 

 

5. Boys and girls of rural area do not have any significant difference in their value orientation 

affected by movies. 

 

6. There is a marked difference between value orientation affected by movies of adolescents of 

urban and rural area. 

 

 
The finding of the study is that repeated exposure to real-life and to entertainment violence may alter 

cognitive, affective, and behavioral processes, possibly leading to desensitization of adolescents. The 

goal of the present study was to determine if there are relationships between real-life and movies & 

media affect exposure and desensitization as reflected in related characteristics. Eighty samples 

measured for real-life movies good and bad affect, media violence exposure, empathy, and attitudes 

towards violence, smoking, nudity, dissatisfaction etc. Statistical analyses indicated that exposure to 

movies violence was associated with empathy. Movie violence exposure was associated with 

stronger pro-violence attitudes. The active nature of watching movies, intense engagement, and the 

tendency to be translated into fantasy play may explain negative impact, though causality was not 

investigated in the present design. The adolescents sample relatively high exposure to real-life 

violence may have connected identification of relationships.  

 

 

CONCLUSION 
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1. There is no significance difference between value orientation of boys and girls of urban area. 

 

2. Boys and girls of rural area show average value orientation affected by movies. 

 

3. Boys and girls of urban area have high impact of value orientation affected by movies. 

 

4. Girls show high value orientation affected by movies than boys. 

 

5. Boys and girls of rural area do not have any significant difference in their value orientation 

affected by movies. 

 

6. There is a marked difference between value orientation affected by movies of adolescents of 

urban and rural area. 
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